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THE BRAND 
MANUAL IS 
ESSENTIALLY  
A SET OF RULES 
THAT EXPLAINS 
HOW YOUR 
BRAND WORKS

Any time a person interacts with Community 
Colleges for Iowa in any way — from receiving 
a business card, to viewing our website, 
to speaking with us on the phone — they 
experience the Community Colleges for Iowa 
brand. They come away with a gut feeling 
about who we are and what it is like to work 
with us. Our goal is to project a focused, 
friendly and approachable brand experience.

That’s why we put together this brand style 
guide — to help all of us who represent 
Community Colleges for Iowa present a clear, 
consistent brand for our organization. By 
using these guidelines, you’ll help protect the 
integrity of our brand and what we represent.
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LOGO LAYOUTS

Our logo is one of the most important 
tools we have to visually convey our brand 
name and identity. It should be used in all 
communications we produce. 

Our logo is built with a combination of a 
logotype and logomark. A primary version 
and tagline version are available in the logo 
suite and can be used when appropriate 
depending on the environment in which  
the logo will appear. 

We prefer that the full color primary be 
used for all communications; however,  
if circumstances require a single color,  
a reversed or black logo is acceptable. 

Logos are available in a number of file 
formats. For commercial printing,  
silk-screened items and signage, a  
vector-based file is usually preferred. 
Choose the Illustrator .eps format  
for this purpose. Logos in .jpeg format  
are preferred for PowerPoint presentations 
and Word documents. The logo has also 
been converted to .png and .svg format  
for web applications.

P R I M A R Y

Color

White

Reversed

Black

T A G L I N E
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LOGO CLEAR SPACE
To ensure that the logo is not 
compromised, an area of “clear” 
space has been established. No other 
text or logo is to appear within this 
area. The minimum area of clear 
space around the logo is equal to the 
height of one line of the organization’s 
name, as shown here.

CLEARSPACE

2” min. 
Horizontal Version

1.25” min. 
Vertical Version

MINIMUM SIZE
When sizing our logo in printed 
materials, a general rule is to be sure 
it isn’t so small that it looks too weak 
or so large that it is too dominant — 
stealing visual power from the text or 
photos. The recommended minimum 
size of 1 inch is the smallest the logo 
should be reproduced without the 
tagline and 2 inches with the tagline.
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COLLEGE LOCKUP

When Iowa community 
colleges want to 
use the Community 
Colleges for Iowa logo 
on their material, the 
black or white logo 
should be used. The 
white version of the 
logo can go over any of 
the colleges’ branded 
colors to personalize 
their affiliation with 
Community College 
for Iowa. Example 
provided is for Hawkeye 
Community College. 

H O R I Z O N T A L

V E R T I C A L

C O L L E G E  B R A N D E D  C O L O R S
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SECONDARYPRIMARY SECONDARY SECONDARY
C M Y K 
C0/M81/Y87/K0 

W E B 
#ff5c35

C M Y K 
C100/M56/Y55/39 

W E B 
#00464f

C M Y K 
C55/M28/Y33/K1 

W E B 
#7b9ca1

C M Y K 
C0/M0/Y0/K100 

W E B 
#00000

R G B 
R255/G92/B53 

P A N T O N E 
171 C

R G B 
R123/G156/B161 

P A N T O N E 
316 C 50%

R G B 
R0/G0/B0 

P A N T O N E 
Black C

R G B 
R0/G70/B79 

P A N T O N E 
316 C

COLOR PALETTE

It is important that our colors be used consistently in all communications. Shown here are the approved colors for use in Community Colleges for Iowa 
materials and on the web. The logo is created in four-color process colors, as well as in colors from the Pantone Matching System (PMS). Pantone 
colors are to be used when screen printing apparel or for specialty items. For signage, always provide Pantone colors to the vendor for color matching 
purposes. Green and Orange are the primary colors and should be the more dominant colors in most designs. 

Printed colors will be affected by the paper stock on which they are printed. When printed on a coated enamel paper, colors will appear cleaner and 
generally brighter than when printed on an uncoated paper. Pantone colors that are converted to four-color process will also shift slightly, because they 
are built from four separate colors.
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HEADLINE
Montserrat Bold / 32pt Type / 38pt Leading

ABCDEFGHIJKLMN 
OPQRSTUVWXYZ 
1234567890
SUBHEADLINE
Roboto Condensed Bold / 14pt Type / 18pt Leading

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz 
1234567890

BODY COPY
Roboto Light / 10pt Type / 14pt Leading

AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz  
1234567890

Montserrat and Roboto are considered 
the primary corporate fonts. Using the 
approved fonts will bring a more uniform 
look to type as a brand element. 

Montserrat is a professional yet friendly 
sans-serif typeface. It is optimized for 
print, web and mobile interfaces,and 
is very legible. Roboto Light or Regular 
are recommended for all body copy. 
Roboto Condensed Bold weights are 
recommended for subheads. The wide 
range of weights adds flexibility when 
creating designs. 

For situations when Montserrat and 
Roboto are not available, Tw Cen MT 
(Headings) Franklin Gothic Book (Body) 
are acceptable replacements.

DOWNLOAD FONTS
https://fonts.google.com/specimen/
Montserrat

https://fonts.google.com/specimen/ 
Roboto?query=Robo#standard-styles

https://fonts.google.com/specimen/ 
Roboto+Condensed?query=Robo

TYPOGRAPHY
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SAMPLE MATERIAL

SOCIAL MEDIA PROFILE
Use the icon provided on social media platforms for the profile image 
since full logos should not be sized smaller than listed above. The full 
name of the business will already be listed on the social page. Primary 
and secondary colors can be used behind the white icon to contrast  
with the white background used on a majority of social platforms.

B U S I N E S S  C A R D
L E T T E R H E A D

Ectem consenditam experitionet et qui cum in prent es quunt velicillabo. Et oditatur mint apictumquist fuga. Ideri quibus a delitae exeristi re 
simagnis minto magnis invel et accaessinis verrupt atenis etur, consequi dolore ipidips usdaectem quo beatiatur modit haris unt ut mod ea 
voluptatur rero voloriae vene vollupt uriosae simus, coritam volesto dolessi tatenient laboritatur, etur sit acero opta cus is quiatio rporitiandi 
te raectur atinum, quissequi sum haritatur?

Arcilis digenimet pore la cusdam lam qui volorum fugit, am voloribus ad unt aut ratume pores minveliqui doluptatur? Ebisciist elit, eos que 
sandia vitia quam, cuptate cabori a voloritius es earum haria quam que id eius.

Vellaudae sus debis que de et ut ame pratemo ssequistrum labore quidebist, serum laborun daecaectur molupta volupiet dolentorrum 
delectur magnimaximus iliae. Nem rem et, unt alit endis nobita ex eos et is solorec atibus corio et optatis cipsamus dolupti buscidi dolore, 
od magni qui quiasped moluptat que ex esedit fugia nosanit harum cusa sequiatur ad quodia nem quiam fugit volorec tusam, iunt.

Oreritibeat repudae sunt rae porionsedio cullam exped moluptasped estiam re re porestem sequodipsunt volorrum haruntus expe nus aut 
latet ut quamusantiam re mos et ut moluptatur sam, qui test officatest repudi utemquas exceatur, con porro core, serum as sim faccab 
iducius ipsaessimin et aruptat.

Me veri aut eatiassin es quid et acium, apic tem quae enimus ma dolupti autet esectem ad quid quunt, quatur? Et volupta nissequo ipsapis 
untor re core dendae nulliquo ma voluptas quate omnisquae verias asperferspe sitibus, cor re, vendae nos nis prepers perunt as qui cum 
eost, simet fugiati resciaeres dolorem eost arciderum ilit es im volupta dolupta tiasperum enderovid ut acepudi tiusam sedita que latis 
reribus eate nus eius, te poreri odist, occupta cor maximus sitat.

Am inus doluptaes sitatia eperspediat maionecero eum que ditisin ullitam nonsenis seque sit, quae volupturi dendebis velenis suntemo 
luptatquidem etur adicid ullestis enissimaxim volor sit, offictoriam quo te ventenias et aut la voluptatis aut rectae cupta nullace sequodit 
est, ea illa vidus, te nobis minveni magnam eum remporecab ipis sus accum asperibusam quame re verupta tiaturi busdanit, cusa iniet 
eos resedicius antionsequid et autas audani re deliciti cus pro que praturit, odipit, alitist istrum event, omniet quam ut abo. Ibusandis 
sinihitatur? Berempere, aut eum quiscim cum fugiti simolup tationsequam autat.

Udi quibeatem ante vel et assitium quae cus simin rere dolupti ullupta ssundam autae quam nestrum, tendit eatiber ecuptuscit, comnistem 
aut etur ad quiam, is ut et perum, sit voluptate estiorepudi autatia dio. Porem enecepe rcidis restibusam labo. Hent.

Tium ilitates magnata mustrum que illant, am alias et re, enis prat.

Iberrov idiciusdam quam, core volest laccusa eribus mintenditi aperendamet, optaerit, odigenis quis ati voluptatum idebitatem quistia 
ssequae pellestrum explabore endam fuga. Us sam idio maximi, tem nos ma qui as nonsequundis rerunt aute dolore aute quas ea 
sapisciur rest, sunt.

Ruptasp ersperf erchictia quis corecepro que doluptaspe nulpa comnihil iunti rempore vello officat iandera epudamus vitatendus, ut 
eum res rehendandi ut velessunt rerum as et am verum ium rem aut etur, omnisit, idel inciduscia consentis ant, simagnimus explibus ra 
sitationsent harum quo qui debis repel ilitas ne senis as ipsam consequaspel eribus molupta tessum quo que ped qui nus quas eum et 
eaquunt.

Officiandit, earumquam, te exerepe ritatiatum, con experiaecea autet pero et facerum es magnitas dolupti nctatur si culparit quunt quo 
beaque qui omnis velist ommos ipsaperspe porite es eatur?

Ebitis explamus, sam vel in necumquae rereictum volor mos con eati quis aut ad essita des soloria nimagni hictian daecte dolorei cipsum 
vit quae enis dolum, aceriam asit quodi niscilitia cumque plab ipsae offic to estius.

Am, corrum ditam quo escia consequod quasincte voluptatquam est porehen dandam qui berum acerepel in corit facilla borerum atibus 
ullestia num ipiendam evenditatio invelendi volumquam quia qui ipistias renim inventiur?

Ditatur, eium id ut im vit idit experfe rferitaquis etus ute conseque es volut es nonsequunti tem atius pereped qui iumquuntur am, nest 
prorepudi dollaccae il id quasitin consendunt facea in nis esciam re nonseque non natur, vernate repersp erspis sim lam verio blam eatiis 
dolenis ratenderum qui commosanihil molorposti nos dianist dunt volorectur autatiunt evenis ra consequ atquisquis ipsant.

Soloria sima quunt et molestis nisin nullendam autecta tiorpor ibusandi blabore rent ut abor rerorem dolo de viti consequ atectotas res di 
officit quatemp erovitis doles ad ulpa con pori conemqu aepudi utem fugitas peleniet everionsequi non comnimus ilibust eate at a porest, 
ut magnitem que rectorecum et inisiti onseque sequia comnimi, quo bea exerem que sin nonectate num, nam et eos idi dia pa derum 
hictempor sint provide stibustis esti custem labo. Nem in cus.

Por sam la dollupi deligene molor sint fugit res eveliqui dolorit hicimin pratem audam aut autatem acimole nihicipsame necae dolestem quis 
volorias as nobit, consed quos et aut maio verro escipsuntio blaccus.

Pa con cus int que nient rem recaborenti untiatur, officiunti dolupta temporem denture ctendi con erempos imi, culparupta sitio. Ut 
endignimint doluptatendi blandae pudiae num ipisqui con este dollab il ilist, a excearuptame cor arum ut vollaborro essunt, utem repelicae 
eos arci vero quia vendaecusam aut eos ernatem repelib eribusamus idestio estincte laboreicium faccusam qui tem quia conemqu ibusti 
consendae. Itat.

Vid qui occab ilit elescillab inum doluptatiur rernam, ut quam inumque et, quasimus.

El magnatia illoribus alit aut renemquae quis es auda solupta speresci cupitia parume aut pro ommoluptus.
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WHAT NOT TO DO

DO NOT stretch or distort

DO NOT place on a heavily patterned background, 
making it illegible

DO NOT place at an angle

DO NOT alter the colors DO NOT change opacity from 100%

DO NOT alter the fonts or spacing

COMMUNITY  
COLLEGES




